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3MICT
Beryn
KpuTepii oriHIOBaHHS 3aBJIlaHb
[TporpamMa BCTYITHOTO BUIIPOOYBaHHS

Cnucok peKOMEHI0BAHO1 JIITepaTypu



BCTYII

€BpoinTerpauniini npouecu B YkpaiHi, boioHchkmil mporec Ta
MDKHapOJHa JomoMora YKpaiHi y 3B’S3Ky 3 POCIHCBKOIO arpeciero
nependavaoTh CTBOPCHHS €IWHOT €BpPO30HHM BHINOI OCBITH  3aJIs
3a0€3Me4YeHHS] KOHKYPEHTOCIIPOMOXKHOCTI YKpaiHChKHMX (axiBIiB Ta
HaJIaHHS MOXJIMBOCTI YKpaiHISIM, 3 OIVIAAY Ha TPYAHOIII IMOJOJAHHS
HACJIAKIB 30pOMHOTO BTOPTHEHHS, OTPUMYBAaTH OCBITY B Oyab-sKii
OpyXHil Kkpaini 3emHoi kyni. Lle Bumarae Big MailOyTHIX MaricTpis
MEBHOTO PIBHA BOJIOAIHHS 1HO3EMHOK) MOBOIO, sIKa TIOBHMHHA CTaTd
BO)XJIMBUM €JIEMEHTOM iX PO eciitHOT MiATOTOBKH.

3rifHO 3 TOJOXEHHSAM TMPO  MaricTparypy, 3aTBepKCHHUM
MiHicTepcTBOM OCBITH 1 HayKH YKpaiHH, NPUAOM [0 Marictparypu
BiI0OYBa€ThCS HA KOHKYPCHIii ocHOBI. [lo ckiiaqy BCTYITHUX €K3aMEHIB 10
MaricTpaTypy BHECEHO eK3aMeH 3 iHo3eMHOi MoBH. [Iporpama BcTymHOTO
ICIIUTY CTBOpEHA 3 ypaxyBaHHIM 3arajibHOE€BPONEHCHKIX PEKOMEHIAIIIH 3
MOBHOI ocBiTH (piBeHbB1-B2), 110 € cTanmapTom aiis cTyneHs OakanaBpa
1 3araJpbHUM JUId CTYICHTIB pi3HUX croerianbHocTeil. Lli Bumorm
nependayvaroTh BMIHHS, SIK1 MPOSIBJISIOTHCS] B PI3HUX THUIIAX MOBJIEHHEBOT
MOBEIHKU.

Meta npoBe/ieHHsI BCTYITHOI'0 eK3aMeHY 3 iH03eMHOI MOBH Ha
OCBITHBO-KBaJTi(iKaLIHHUI piBeHb “MaricTp”’— BU3HAUUTH pe3yIbTaTH
HaBYaHHS KaHJIUIATIB 3 1H03eMHOT MOBH 3a 1kajgor 100-200 Gamis Ha
OCHOBI KIJIBKOCTI OaliB, HaOpaHMX HHUMH 32 BHUKOHAHHS 3aBJIaHb:
«YuraHus» Ta «BUKOpPUCTaHHS MOBHY, SIKi JalOTh 3MOTY TIEPEBIpUTH
MPAKTUYHI HABUYKH Ta BMiHHSA, TTOB’s13aH1 31 BCiMa BUJaMH MOBJIEHHEBOT
JUSUTBHOCTI, OTPHMMaH1 B MPOIECi OBOJIOAIHHS 1HO3EMHOIO MOBOIO Ha
piBHi “bakanasp”.

VY BCTynmHOMY iCIIUTI 3 1HO3€MHOI MOBH O€pYTh y4acTh 0COOH, SIK1
0a)karoTh BCTYNUTH HA HaBYAaHHS JUIS 37100yTTs CTYIEHs Marictpa Ha
OCHOBI 37100yTOro CTyIleHs BUIIOI OCBITH. BHU3HaueHHs pe3ysbTaTiB
BUPaxoBYeThCs 3a 1mKanor100-200 GaniB Ha OCHOBI KiJIBKOCTI OaliB,
HaOpaHWX HUMH 32 BUKOHAHHS 3aB/iaHb: «YUTaHH» Ta « BUKOpUCTaHHS
MOBM». Yac BUKOHaHHS BCiX 3aBJaHb — 60XB.



KPUTEPIi OIITHIOBAHHS 3ABJAHbD

Po3pobrieni 3aBmaHHS BCTYMHOIO ICHHTY 3 1HO3€MHOI MOBH
nepeadavaroTh MepeBipKy Cc(HOPMOBAHOCTI  1HIIOMOBHO-MOBJICHHEBOT
KOMYHIKaTHBHOI KOMITETEHIIi CTYI€HTIB, SIKi BCTYNAIOTh O MaricTpaTypu
AIICBT. MakcumanbHa KiapKicTh OanmiB Ha icouti — 200, BIONOBIIHO,
OLIIHIOBAHHS 3aB/IaHb 3M1HCHIOETHCA TAKAM [IISIXOM.

KinpkicTe 3aBIaHp 10 TEKCTIB YacTUHU «HUTaHHS » CTAHOBUTH 15.
Koxna nmpaBuiibHa BiINOBIAL OIIHIOETHCS B 2 6amn. OTxe MaKCUMalbHa
KUIBKICTh OamiB, sIKy MOXe Ha0paTh aOITypieHT 3a Meplly 4YacTUHY
KOMILIEKCY 3aBlaHb cTaHoBUTH 30 GaimiB. KinbKicTh 3aBHaHb y IpyTid
gactuHi — 10. KokHa mpaBWiIbHA BiANOBiAb OIIHIOETHCA B 2 Oaiu.
MaxkcumanpHa KUTbKiCTh OaiB 32 BUKOHAHHS 3aBJaHb JPYrol YaCTHHHU -
20. Yac mi1g BMKOHAHHS IHMCHMOBHX 3aBIaHb- 45 XxB. MakcuMallbHa
KUTBKICTh OanmiB 3a ycHy BimmoBime — 50. KinmbkicTe mHpaBHIBHHX
BIJIMOBiICH MiJICYMOBYEThCS 1 MEPEMHOXKYEThCS Ha KoedimieHT 2.
3arajibHa MakCUMaibHa KUIBKICTh OaiiB 3a BMKOHaHHA 3aBianb — 200.
Sxmio abitypient HaOpaB Menmie 100 OamiB — ek3aMeH BBaXKa€ThCS HE
CKJIAJIEHO.

banu po3noainsioThes 3a TAKOIO MIKATIOK0.

180 — 200 6aiiB, BiAMIHHO;

179 — 130 ©6amnis,, 1o6pe”;

129 — 100 6amiB ,,3a00BUILHO”;

MeHiIie 100 GaiB - iCIIUT HE CKIIAJICHO.

B yMoBax BOEHHOTO CTaHy €K3aMEH TIPOBOJUTHCA 3
BUKOPHUCTAHHSAM TE€XHOJOT1H IUCTaHI[ITHOTO HaBYaHHS.



IMPOI'PAMM BCTYIIHOI'O BUITPOBYBAHHSA
3micT mporpamu

[IporpamMa BCTYmHOro €K3aMeHy 3 AUCUUILIIHM «[HO3eMHa MOBa»
0a3yeThCs HA* IGCKPUIITOPAX PiBHIB BOJIOIIHHS MOBOKO, 3aIIPOIIOHOBAHUX
3aranpHOEBpOINICHChKUMH PexomeHaaIisMu 3 MOBHOI OCBITH y cdepi
BUKJIQJIaHHS, BABYCHHS Ta OIliHIOBaHHS MOB (2001p.), BUMOrax oCBiTHBO-
KBamMQiKaIliiHUX  XapaKTEePUCTHUK  BHUIYCKHUKIB,  3aTBEPKECHUX
MiHicTepcTBOM OCBITH 1 HAyKH YKpaiHu.

Bumoru 10 31i0HoCTelH i MiATOTOBJIEHOCTI a0iTypi€eHTIB.

Jlis  ycmimHOrO 3acBOEHHS  OCBITHBO-TIPO(EciiiHOl  mporpamu
MmaricTpa abiTypieHTH MOBHHHI MaTH BHIIY OCBITY Ha piBHi “bakanasp” Ta
3110HOCTI /10 OBOJIOJIHHS 3HAHHSMH, YMIHHSIMHU 1 HaBHYKaMU B Tays3i
NPUKIAJAHUX, TOYHUX, MNPUPOJHHYMX Ta TyMaHITApHUX HayK.
OO60B’I13K0BOI0 YMOBOIO € BUIbHE BOJIOJIIHHS JIEPKABHOIO MOBOIO.

3 iHO3eMHOI MOBH abiTypi€HTH IOBHUHHI:

1) ymiTu

- YATaTH Ta IMOBHICTIO PO3YyMITH 1HO3€MHI TEKCTH 3 MOOYTOBOI,
KpaiHO3HABYOi, CYCHUJIBHO-TIOMITUYHOI Ta (PaxoBoi TEMaTUKHU; BUILHO
BOJIOAITH YCHUM MOHOJIOTIYHHM Ta AIiaJIOTIYHUM MOBIJICHHSIM Yy MeXax
BUIIIE3a3HAYCHOI TEMAaTUKH; CIPHUWMATH 1HO3EMHE MOBJICHHS, SKE
BUTOJIOIIEHO B HOPMAJIbHOMY TEMIIi; BOJIOAITH HaBUYKAMU MEPEKIIaay sK
3 1HO3€MHOi MOBM Ha piJHY, TaKk 1 3 pIJHOI Ha 1HO3EMHY B MeXax
noOyToBO1, CYCHIIbHO-MONITUYHOI, 3araIbHOEKOHOMIYHO1, KpaiHO3HABUO1
Ta ()axOBOT TEMATUKH.

2) 3HaTH

- IpaMaTU4Hl CTPYKTYpH, IO € HEOOXITHUMH JJIsi THYYKOTO
BUPAXEHHS BIINOBIIHUX (YHKIIH Ta MOHATH, a TAKOXK JJIS PO3YMIHHSA 1
MPOJIYKYBaHHSI IMTUPOKOTO KOJIa TEKCTIB B aKaJeMIuHIA Ta mpodeciiHii
chepax;

- MOBHI1 (hopMH, BIacTUBI sl O(ILIHHUX Ta PO3MOBHUX PEECTPIB.

3) BoJstoAiTH

- IIAPOKUM [1alla30HOM CIIOBHUKOBOTO 3amacy (y TOMY YHCIl
TEPMIHOJIOTIEIO ), 10 € HEeOOXiHUM B akajgeMiuHiil Ta mnpodeciiHiit
chepax;

I'pamaTnunnii MaTepiaj nepeBipsiETbCsl B TICHOMY 3B’fI3KY 3
JIEKCHYHUM.



OcHOBHa  yBara  TPUAUIAETBCS  BOJIOAIHHIO CTyJICHTaMH

rpaMaTUYHOIO0 KOMIIETEHII€10, 8 TAKOXK CTUIICTUYHOMY 1 IparMaTHIHOMY

BHU

KOPUCTAHHIO TPAMATHYHUX CTPYKTYP B pPeaJIbHIN MOBHIN KOMYHIKaITii.

I'pamaTuuni sBHUIA TMEPEBIPSIOTHCS Y MEXKaX TaKOro TPaMaTHYHOTO
Marepiany:
AHIJIiiCbKa MOBa

21.

. Prepositions.

. Article.

. Present Simple.

. Participle 1.

. Present Continuous.

. Present Simple vs Present Continuous.

. Future Tenses.

. Impersonal sentences.

. Degrees of comparison (adjectives and adverbs).

. Past Simple.

. Present Perfect Simple.

. Past Simple vs Present Perfect Simple.
. Past Participle.

. Present Perfect Continuous.

. Past Continuous.

. Past Perfect Simple.

. Past Perfect Continuous.

. Conditional Sentences.

. Modal verbs.

. Passive Voice.

Countable and Uncountable Nouns. Quantifiers used with Countable

and Uncountable Nouns.

22
23
24
25
26

. Reported Speech.

. Infinitive. Complex Object. Complex Subject. For + Infinitive.
. Gerund.

. Gerund or Infinitive.

. Subjunctive Mood.



Himenbka moBa:

1. Das Substantiv. Deklination der Substantive. Gebrauch des Artikels.
Singular und Plural.

. Das Verb. Starke und schwache Verben.

. Personalpronomen. Possessivpronomen. Demonstrativpronomen.
. Positionen mit Dativ und Akkusativ.

. Die Verben mit trennbaren und untrennbaren.

. Reflexive Verben. Modalverben. Prateritum.

. Satzreihe. Wortfolge.

. Infinitivgruppen.

. Adjektiv. Steigerungsstufe der adjektive.

10. Pronominaladverbien.

11. Perfekt. Grundformen des Verbs.

12. Passiv. Bildung und Gebrauch.

13. Plusquamperfekt.

14. Das Numerale.

15. Das Abverb. Steigerungsstufe des Adverbs.

O©oo~NoorThwiN

CTPYKTYPA BCTYIIHOT'O EK3AMEHY
3 IHO3EMHOI MOBH

@dopmat BCTYITHOTO €K3aMEHY 3 1H03€MHOI MOBH JI0 MaricTparypu
nepeabavae 2 1Bi YacTMH — «UurtaHHSI» Ta «BHUKOpPHCTaHHS MOBHY.
3aB/aHHA €K3aMeHY € TUIIOBUMHU 3aBJaHHsAMU €BI.

Iepma wyacruHa «YWTaHHSD» MICTUTH TakKi BHUIM TECTOBUX
3aB/IaHb:

1. 3aBaHHs Ha BUOIp 3aroJOBKIB JI0 YACTHUH TEKCTY. Y 3aBJaHHSIX
MIPOTIOHYETHCS MiAIOpaTH 3ar0JIOBKH 70 TEKCTIB 13 HaBEJICHUX BapIaHTIB.
OnuH BapiaHT, 13 3aPOIIOHOBAHMX, 3aBUH.

2. Bubip npaBuiIbHOI BiAMOBIAL. 3aBAaHHS 2 CKJIAIA€ThCS 3 OCHOBH
Ta YOTUPHOX BapiaHTIB BIJMOBII, 3 AKX JIUIIE OJJHA IPABUIIbHA.

3. BcranoBneHHs BiAMoOBimZHOCTENW. Y 3aBIaHHI 3 BHUMAaracTbCs
CHIBBIHECTH 3alpOIIOHOBAHMN BapiaHT BIAIMOBI/I 3 YACTHHOIO TEKCTY. 2
3aMpONOHOBaH1 BapiaHTH BIJMOBIICH 3aiiBI.

Jlpyra yactuHa- «BUKOpUCTaHHS MOBHWY - 3aIIOBHEHHS ITPOITYCKiB
y TEKCT1 -CKJIa/Ia€ThCs 13 IBOX THUIMIB TECTOBUX 3aBjaaHb. [lepmmii Tum-
BUKOPUCTAHHS JICKCUKH, IPYTUii- BUKOPUCTAHHS TPAMaTHKH.

Tpersi yacTHHA — yCHE BUCIIOBIIIOBaHHS Ha 3allpOIIOHOBAHY TEMY.
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1. ®ouau 610miorexu AIICBT.

2. ®onn xadenpu 1HO3EMHUX MOB Ta iH(opMariitHO-
KoMyHikariitHux texnonoriit AIICBT.

3. EnexrponHi pecypcu:

http://businesscasestudies.co.uk/

http://economics.about.com/od/money/a/Types-Of-Money.htm
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o 4. Themen aktuell 2. Arbeitsbuch 1. Max Hueber Verlag Ismaning.
o 5. Menschen Al. Kursbuch 1. Max Hueber Verlag Ismaning. 2017.
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2. Kusx T.P., Oryit O.J1., Haymenko A.M. Teopist Ta mpakTuka
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[H1T11 (B TOMY YHCIII €JIEKTPOHH1) pecypcH
1. ®ouau 6i6morexu AIICBT.
2. ®onn xkadempu iHO3eMHHX MOB Ta iH(OpMaIiitHO-
KoMyHikariitHux texaonoriii AIICBT.
3. EnektponHi pecypcu:

https://www.hueber.de/menschen/lehren/download?kategorie=unt
errichtsplan&band=all

https://www.hueber.de/shared/uebungen/themen-
aktuell/lerner/uebungen/fset.php?Volume=1&L ection=1&Exercise=1&S
ubExercise=1https://www.hueber.de/shared/

https://www.hueber.de/exercises/530-
25226/?rootPath=/exercises/530-25226/uebungen/themen-
aktuell/lerner/uebungen/

https://www.hueber.de/menschen/lernen/download
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Hooamox 1.
3pa3ok eK3aMeHaLiHOTO TECTY.

BCTYIHUM TECT
3 pucouIing «IlHozeMHa MOBa»
Ha 3100yTTa OKP Marictp
YacTruna “Yuranusa”
Reading
Task 1
Match choices A-H to the text 1-5. There are three choices you don’t need
to use.
A Make sure you take precautions in case you get ill
B Make sure you don’t forget any belongings
C Make sure you only pack the essentials
D Make sure you’re 100% certain you want to move abroad
E Make sure you don’t need a visa
F Make sure your money can move abroad with you
G Make sure you apply for a visa
H Make sure you know a few basic phrases

Moving abroad — here’s how to do it!

1

There is a common misconception that moving abroad is an escape from
work, family and adulthood in general. That’s perfectly okay, but know this —
living in a new place will not make you a new person. There will be times when
you wish you could go back to your old 9 to 5. Sure, moving abroad has a certain
glamour to it, but the truth is that it’s regular life with a whole lot more paperwork.
2

For expats in most parts of the world, visas are an unfortunate but
necessary fact of life. As soon as you decide which country you’re moving to,
research the relevant visa laws. It’s best to do this at least three months prior, as
bureaucracy can take quite some time. Obtaining a visa will likely involve
contracting the country’s consulate in your area and putting down a large
administration fee. For countries with particularly complicated visa laws (such as
China), you might consider using a visa agency, though this will increase the cost
significantly.
3

The only thing worse than getting sick in a foreign country is not having
insurance when it happens. Some countries even require that you buy health
insurance before they’ll issue your visa. If you’re lucky. Your company will
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insure you, but don’t wait for them. Get traveller’s insurance before you leave,
and cancel it when your company’s health insurance kicks in.
4

Going to a place where you don’t speak the local language? Learn it!
Learning a foreign language opens more doors than you can possibly imagine,
and it also shows respect for your new home. English will help you get by in many
places, but don’t be the guy who makes no effort because you’re lazy. Sign up for
night classes, take a free course online or sit down with a language exchange
partner a few days a week, and you’ll go from “Ni hao” to “Ni chi fan le ma?” in
no time.
5

It’s hard to hire a van and a team of movers when you’re going from
London to Buenos Aires. Although it’s tempting to bring along that vintage night
stand you inherited from Uncle Noel, it’s best to stick with items you can easily
pack in a suitcase: clothes and toiletries to get you started, a few books, maybe a
poster or two. Look up the baggage requirements of the airline you’re flying with,
and try to stick to that. You won’t believe how much of what you own is not truly
necessary when it comes down to it.

Task 2
| For questions 1-5 choose the correct answer A, B, C or D. |

Why the Dutch are so good at English

They’re incredibly tall. They ride their bikes everywhere (without
helmets). They’re winning the battle against rising sea levels. And now, they’re
ranked Number 1 in English. In the most recent EF English proficiency Index (EF
EPI) ranking, the Netherlands came in 1 out of 72 countries in English skills. 90
percent of respondents in the Netherlands claim to know English. These results
beg the question: why are the Dutch so unbelievably good at English?

This tiny country of 17 million people punches well above its weight
with the 17" largest Gross Domestic Product in the world, and the 5" largest in
the EU, according to the IMF. While South America or the Middle East can rely
on a sizable Spanish-speaking or Arabic-speaking market to drive growth, there
are only 27 million Dutch speakers — and 2 billion English speakers. And so the
Dutch have needed to learn English to enter the global market.

Perhaps as a consequence of this, the Netherlands don’t dub foreign
language TV and movies. As a result, Dutch children grow up hearing English in
popular culture from a very early age. Countries with a large enough audience for
dubbed TV shows and movies, like France or German, dub everything, and as a
result, have much less success in integrating English into their cultural life.
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Dubbing seems to make people less linguistically receptive to foreign languages,
a condition the Dutch have successfully avoided.

The Dutch love to travel. Since EF’s Amsterdam office opened in
1970, EF Education First has witnessed steady growth in the number of students
from the Netherlands who are travelling abroad and taking gap years. English
opens doors not just economically, but also for the average Dutch tourist, and so
it’s no wonder there’s interest in this global language.

And finally, before any English test, the Dutch can thank their
linguistic ancestors. Dutch is a Germanic language, just like English, and so they
share many roots and characteristics. De? The. Bier? Beer. Wafel? Waffle. While
many language families don’t talk at the dinner table, cross- language similarities
give the Dutch something to say when it comes to learning English.

The Dutch have an embarrassment of riches when it comes to English
skills — and benefit from it enormously. Anyone who remembers that New York
was once New Amsterdam will know that the adventurous Dutch have always
been a country with global ambitions. The Netherlands is a great example of how
a country’s English proficiency can make it globally competitive and future-
friendly. Adds a whole new meaning to the phrase “going dutch”, doesn’t it?

1. According to survey, how many people in the Netherlands do NOT know
English?

A every tenth citizen

B 90 percent

C 72 percent

D half of the population

2. What market does the Dutch economy rely on?
A South American and Middle East

B Spanish- and Arab—speaking

C Dutch-speaking

D English-speaking

3. Why do Dutch children have more opportunities to integrate into an
English-speaking environment, than children from France or Germany?

A They hear only English at home and school.

B They watch English films and programmes in the original format.

C There are only English programs on TV in the Netherlands.

D All shows and movies on TV are translated into English.

4. Why is English helpful for the Dutch?
A There are a lot of tourists in the Netherlands.
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B they often visit other countries.
C They need the language to study in Amsterdam.
D After 1970 it became impossible to enter university, unless you spoke English.

5. Why is it rather easy for the Dutch to learn English?
A Learning English is easier after having learnt German.
B Their language has a lot in common with English.

C The Dutch practice English when having family meals.
D The Dutch have a lot of English tests at school.

Task 3
| Match choices A-G to the text 1-5. There are two choices you don’t need. |
What to wear to stay in fashion
Ukrainian fashion brands are becoming more and more popular.
Read our guide and start shopping immediately.

1 WeAnnaBe

WeAnnaBe makes really feminine every-day wear. Women from all
over the world are wearing these beautiful clothes, designed in a style that’s
glamorous and casual at the same time. Their delicate shades of pink-beige have
been getting a lot of positive feedback from fashionistas. In addition to online
shopping, this womenswear label has showrooms in Kyiv, Odessa, and even New
York.

2 Must Have

At Must Have, everyone can find a dress, a suit, or a sweater that fits
them perfectly. The selection is amazing and always matches the latest fashion
trends. When in Ukraine, you should definitely pop into one of their local shops
in Kyiv, Kharkiv, Odessa, or simply choose your dream outfit online.

3 Varenyky Fashion

Among the most iconic items of traditional Ukrainian clothing are the
embroidered shirts known as vyshyvankas. Nowadays, they are a leading trend.
Home-grown brand Varenyky Fashion offeres vyshyvankas in various colours
and stylish shapes while still using the handmade embroidery techniques. A dress
or a shirt created by Varenyky Fashion is more than just an item of clothing — it
also brings luck and happiness to the wearer.

4 Ruslan Baginskiy

Baginskiy is a designer of headwear, who by his mid-twenties had
already dressed some of the world’s biggest celebrities. Top models Bella and
Gigi Hadid have been spotted in his caps, as well as Italian fashion journalist Anna
Dello Russo, famous blogger Chiara Ferragni, and singer Rita Ora. Sounds
fantastic, doesn’t it? Hurry up — get a piece from the designer’s collection online

15



and be the trendiest person around.

5 Socks: SOX

This Ukrainian brand designs unusual socks for any occasion and mood.
All the socks are made of 100% wool. There are lots of colours and patterns to
choose from. The ‘Bright Classics’ series is a nice autumn choice — just bright
enough to cheer you up in the chilly mornings. Thanks to SOX, socks have
become a stylish accessory. You can order a pair online or visit the SOX shop on
Observatorna Street and have a cup of coffee while choosing a nice warm pair.

Which brand ?

A has a creator who became successful before his 30" birthday

B uses only natural materials

C became popular immediately

D offers clothes that also act as an amulet.

E was created by a famous blogger

F has shops on another continent

G 100% has something ideal for you

Yacruna “BUKOPUCTAHHS MOBH”
Use of English
Task 4
| For questions 1 - 5 choose the correct answer A, B, C or D |

The use of drones

Planes and helicopters are a common sight in the sky nowadays. We can
see them overhead almost everywhere. One kind that is thought
1 popularity recently is drones, i.e. unmanned aerial vehicles.

There has been an increase in the use of drones, mainly 2 the
realization that, apart from military operations, there is a huge market for
commercial use. Drones fitted with cameras can give farmers aerial views of their
crops, survey flooded areas or help ecologists monitor endangered animals. They
3 to deliver medical supplies in remote places and, in the near future,
our shopping.

The possibilities of using drones commercially or recreationally are

endless and it’s 4 that soon the Internet will be full of drone footage
taken at all kinds of locations and times. Obviously, this causes some concerns —
we will soon need to 5 the issue of lack of privacy when drones fly
over.
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1| A|tobegained |B|to have|C |to having | D | to gain
been been gained
gaining
2 | A | because B | provided | C | dueto D | even though
3| A|maybeused | B| may be | C | may have | D | may have
using used been used
4 | A | questionable | B | doubtful | C | unmistakable | D | undeniable
5| A | answer B | address C | deal D | solve

For questions 1 - 5 choose the correct answer A, B, Cor D

The History of a T-Shirt

At the beginning of the 20th century, the T-shirt quickly became an
American favourite. Now, a century later, the T-shirt 1) as popular
as ever.

The American T-shirt began 2) WWI when American armed
forces noticed European soldiers wearing a lightweight cotton undershirt on the
hot European summer days. Compared to the wool uniforms that the American
soldiers wore, these undershirts were cooler and more comfortable and they
quickly caught on with the Americans. Due to their simple 3) ,
these shirts became known in the USA as ‘T-shirts’.

In the 60s people began to tie dye and screenprint the basic cotton T-

shirt making it an even bigger commercial 4) . Advances in printing
and dying allowed more variety and the Tank Top, Muscle shirt, Scoop Neck, V
—neck, and many other variations of the T-shirt 5) into fashion.

1| A | remains B | goes C | continues D | leaves

2 |Alat B | on C | during D | for

3 | A | colour B | design C | fashion D | print

4 | A | success B | profit C | income D | progress

5| A | went B | came C | moved D | entered
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Hooamox 2.
Temu yCHOT 4aCTUHHU €K3aMEHY
(Ha ex3aMeH BUHOCHUTBCS OJ[HA 13 3aIIPOIIOHOBAHUX TEM.)

Do you think the world in general will become a better or a worse
place to live in?

What languages do you think will be useful to know in the future?
Do you have any techniques for dealing with information
overload?

What benefits/ problems can tourism bring to a country?

Do you think modern technologies have improved our lives?
Give examples.

Will the ‘human mind’ always be superior to ‘computer brain’?
Should people explore space? What are the benefits of it?

How important are public skills in your future profession?

Does it make you feel excited or depressed when people say we
live in a ‘global village’?

. Nowadays, we hear a lot about the growing threat of

globalization, accompanied by warnings that many dialects and
traditions are on the verge of extinction. Do you agree that
globalization has only negative aspects?

Think about your daily routine and tell how to help the

environment in everyday life. Do you have any soft skills?

18



HaBuanbHO-MeTOOMYHE BUAAHHS

BOHJAP CBITJIAHA IBAHIBHA
TETEPYK CBITJIAHA IIETPIBHA

MHPOT'PAMA
BCTYIHOI'O BUITIPOBYBAHHS 3 IHO3EMHOI MOBU
JUTSL BCTYITHHKIB, SIKi BCTYTAIOTh HAa HABYAHHS TSI 3100y TTS OCBITHHOTO
cTynens marictpa 3a cneniansHoctsimu: 015 Ipodeciitna ocita. Ludposi
texHoJorii; 053 Icuxomoris; 072 ®dinancu, OaHKIBChbKa CIIpaBa,
cTpaxyBaHHs Ta GoHmoBUl puHOK; 073 MenemxmenT; 076
[MignpuemannTBo Ta Toprieins; 231 ComiansHa poboTta; 281 [lIyomiune
YIpaBIiHHS Ta aAMIHICTPYBAHHS

BinnosiganbHuii 3a BUITyCK

[Tigmucano g0 ApyKy

AkaneMis mpaili, COmiabHUX BiTHOCHH Ta TypU3MY
(ATICBT)KinbreBa mopora, 3-A. Kuis, 03187
VYkpaina
Ten./bakc (044) 522-49-40



